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Australian’s Response to COVID-19
• More than 480,000 student visa holders in Australia with 20% of visa holders still outside Australia. 

• Australia’s management of COVID from a health and governance perspective is world leading (Trans-tasman bubble )

• Australian universities and providers have successfully transitioned to online (where practical) for teaching and learning 
along with student support services/pastoral care. In many cases this was achieved through partnership with edtech service 
providers.

• Australian institutions have a depth of experience in online and distance education – including a strong systems, agile 
teaching and learning practices and quick response to the needs of learners.

• Regulators have moved swiftly to address regulatory issues, releasing key and joint statements and reciprocal wins have 
been made with China and are in negotiation with other countries to advance online recognition. 

• States and territories are working closely together with the Australian government to support efforts and ensure student 
welfare and support during COVID-19. 

• UNESCO reported in February that school closures in 188 countries impacted more than 91 per cent of the global student 
population, that’s close to 1.6 billion students and young adults.

• Australian edtech is playing a role globally to assist in early learning, assessment, primary and secondary education platforms 
and student support (including mental health and well-being).
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• Study Australia central Student Hub 

• Study Australia Sector Resource Hub

• Aligning social content with Study Australia Partners ( state and territory study 
clusters) via StudyAUOfficial channels 

• International student welfare support resources 

• Weekly Agent and Provider Update for latest policy and program announcements and 
key messages

• Regional market updates via MIP Weekly

• Co-owned and promoted library of webinars. 

• Virtual recruitment tools and tips and an ongoing feasibility into virtual events for 
student acquisition. 

• Study With Australia online pilot with Futurelearn,  and new marketing messages for 
Australia’s online capability 

• One to one tailored services for Australian exporters seeking new markets or market 
advice – like Matific

• Business Support Infographic  summarises the support available for business including 
EFA concessional loans, EMDG and state specific programs

Global Reputation Taskforce and our priorities during the COVID-19

In January Austrade pivoted resources for the remainder of 2019/20 to support the sector through COVID-19 and to test new 

approaches through pilots and partnerships. 
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https://www.studyinaustralia.gov.au/English/student-support
https://www.studyinaustralia.gov.au/English/COVID-19-resource-hub/resource-hub
https://www.studyinaustralia.gov.au/English/COVID-19-resource-hub/resource-hub
https://www.austrade.gov.au/australian/education/news/austrade-update/austrade-regional-market-update-on-the-impact-of-covid-19-as-at-14-april-2020
https://www.austrade.gov.au/Australian/Education/Events
https://www.studyinaustralia.gov.au/English/COVID-19-resource-hub/virtual-recruitment
https://futurelearn.com/study-australia
https://yourstory.com/2020/05/tamil-nadu-australia-e-learning-coronavirus-matific
https://www.studyinaustralia.gov.au/ArticleDocuments/13723/Study Australia_Business Support_Infographic Final.pdf.aspx
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Continue support for students wanting 
to study in Australia by promoting 

Australian education, destinations and 
experiences abroad.

Onshore (face-to-face)

Promote and look for opportunities to 
embed Australian institutions into key 

markets that can deliver locally to 
learners.

Transnational

Programs that can deliver via distance a 
multitude of award and non-award 

content, including Australia’s leading 
approach to micro-credentials. 

Online

From “Study in Australia” to “Study with Australia”

Enabled by Edtech and Australian innovation  



Using the new nation brand assets, we will work to highlight our uniquely 
Australian approach to edtech and online  



7

And leverage the insight from Austrade global teams

International Education Centre of Excellence – Edtech priority markets

Americas

Canada

United States

Greater China

China

ASEAN

Indonesia 

Malaysia

Singapore

Vietnam

North Asia

Hong Kong

South Asia

India

Middle East & Africa

Saudi Arabia

Turkey

United Arab Emirates
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EdTech case studies #inthistogether
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Share your #inthistogether case 
study for future campaigns here

https://www.studyinaustralia.gov.au/English/COVID-19-resource-hub/inthistogether-campaign
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What can Austrade do

Leveraging the Study Australia Partnership 
and the access to great student talent 

Landing pads and advanced tech 
opportunities through Austrade networks

Australian edtech as part of Study 
Australia campaigns 

Tailored services
› Help with international market selection

› Identification of relevant international contacts

› Assistance with market entry and expansion

› Identification and follow-up of specific international education opportunities

We hear and understand your “biggest challenges” 

Source: Edtech Census 2019



Thank You

Rebecca Hall 
Head International Education Centre of Excellence 

rebecca.hall@austrade.gov.au | austrade.gov.au | www.studyaustralia.gov.au 


